	Group Grade: Apprentice Project

Student Names 




	CATEGORY 
	Wins the Tony for Best Adaptation (4)
	Off-Broadway 

(3)
	Plays in New Jersey

(2)
	Closes after the first week  (1)

	Written Work

X5 
(20 possible points)
	All written work required is included, well written and shows signs of extra effort.
	All written work required is included.
	One or two items required in the assignment are missing:
	More than two items required are missing:

	Content of written work

X10
(40 possible points)
	All of the items show signs of careful consideration of the target market and creativity in promotion.
	Promotional items show signs of consideration of the target market.
	Promotional items show some signs of consideration of target market, but miss the mark on one or two items:
	Very little evidence that the group created promotional materials based on consideration of the target market

	Presentation of written work

X5

(20 possible points)
	Promotional plan is neatly bound, typed and shows signs of extra effort in the presentation.
	Promotional plan is neatly bound and typed.
	Promotional plan is either not neatly bound or some parts are not typed as required.
	Promotional plan isn’t typed or neatly bound.

	Radio/TV Spot

X2 
(8 possible points)
	Ad is 30 seconds long, consistent with the demographic and creative.
	Ad is just over or under 30 seconds and consistent with the demographic.
	Ad is either significantly over/under time OR is not appropriate for either demographic of class use.
	Ad is significantly over/under time AND is not appropriate for either demographic of class use.

	Oral Presentation

x3 

(12 possible points)
	Presentation is clearly rehearsed, approx. 5 minutes long, and covers all the facets of the promotional plan.
	Presentation is approx. 5 minutes long, and covers all the facets of the promotional plan, but could have been better rehearsed.
	Presenter is clearly not prepared OR the presentation is well short or well over 5 minutes long OR it does not cover all the facets of the promotional plan.
	Two of the following are true:

· Presenter clearly not prepared

· the presentation is well short or well over 5 minutes long

· does not cover all the facets of the promotional plan.



TOTAL __________/100
